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Cost Conscious Marketing
To Attract Riders

Elea Carey Selena Barlow
ERTRANSITHAPPY TRANSITqmarketing




Your Presenters

Selena Barlow, Transit Marketing

» Consultant with three decades of
experience marketing public transit
through effective:

» Market Research & Planning
* Branding

 Passenger information

* Ridership promotion

* Focus on working with small to
medium sized systems with limited
resources.

Elea Carey, Transit Happy

* Consultant with 30+ years of
marketing experience, especially
with new ideas and initiatives.

« Serving transit clients across the
country

* Especially passionate about helping
rural and small-urban transit with:
« Creative development
» Media research
 Marketing and strategic plans



What is marketing?




Marketing is an on-going process

* It's more than a single promotional
tactic o
) : ket-research d|splays
* |t's everything you do you to marREtresealch . - |
communicate with and influence signage brandi ng ... ..
your riders, potential riders and website POSters Dartners
community passenger-information

* It's not something you do once or passenger- expenence B
occasionally...it is something you

do every day




What marketing can and can’t do

 Marketing is not a magic wand.
* It's a crowbar that leverages good service.

 Marketing can't “fix” service that doesn’t meet the
potential riders’ needs.

 Marketing can:

» Create awareness that transit is available.

 Educate the public about services and benefits
relevant to them.

 Overcome misconceptions and stigma that transit is
only for “others.”

 Engage the attention of potential riders and
supporters.




How is transit marketing different?

 Multiple goals
« Build visibility
* Build support
 Educate
» Dispel misconceptions/ stigma
« Build ridership

 Multiple target audiences
 General Public
* Taxpayers
« Decision makers

e \ - b, - Q,P‘NG' ; .. : : Y |
» Gatekeepers by "' 259-5438 Ride the T
» Current riders - \eas | i

» Potential riders @




How is transit marketing different?

Penacook Route Crosstown Route

Maonday- Friday

 Multiple goals
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» Build support
* Educate

* Dispel misconceptions/ stigma _ ;s ]

B ik
. . . T e Ty Tem
« Build ridership AL I

* Multiple target audiences
» General Public it -
* Taxpayers ﬂ zza:g{::;; :;E with
« Decision makers = st sarpon and K
 Gatekeepers oo s |
 Current riders 1258 oneovimeabansicom

» Potential riders

Le AREA
Pt ‘-ﬂ TRANSIT

&03-225-1989
Hietverid 208 concordareatransit. com




How is transit marketing different?

Mountain Line gets  And it’s fast

° MUltlple goals our employees  and dependable.

to work...

1§

* Build visibility

Build support

Educate

Dispel misconceptions/ stigma
Build ridership

Bill Miller manages three Late for the Tamar started nding the bus to work

. . Train coffee shops in Flagstaff - all during the winter when it was 1o cold
[ } M u | tl | e ta r et a u d I e n Ce S served by Mountain Line. His employees to bike. Mow she has discovered that
use the bus as an affordabile way 10 pat it is a fast, dependable way to get to
10 work, whie customers can stog in foo work on time and to go other placas,
" a quick cup of cofiee on their way. fke the mall. She says the bus
[ G e n e ra | P u b | I C ~ Bill Miller always on time and the drivers are vary
General Managey, friendly.
Late for the Train ~ Tamar Leffert
Barista, Late for the Train

* Taxpayers
* Decision makers
 Gatekeepers

i C U rre nt ri d e rS (DI=20) A5 0220 anwsntainling.az.guy
: .
* Potential riders

Opecated by @ Norhers Ao hlsrgstmmests Pubic Tratepertatos Aty




How is transit marketing different?

. : —TELL EVERYBODY —
Multiple goals IT'S TRANSIT EQUITY DAY!
« Build visibility
» Build support EVERYONE RIDES FREE
. Educate SATURDAY FEBRUARY 4TH
» Dispel misconceptions/ stigma === R
* Build ridership EVERYWHERE IN SAN BERNARDINO COUNTY
 Multiple target audiences T ol & Omilans
 General Public : TRANSIT ) METROLINK | rrow
« Taxpayers - EQUITYDAY |1 jemasy 22
« Decision makers Dl ucron
#TransitequityDay & TRANSIT

 Gatekeepers

* Current riders S| LEARN MORE ABOUT
L S cta
» Potential riders -

LI5S TRANSIT EQUITY




What does cost-conscious mean
and how do you get there?




Cost-conscious means...
VALUE Th FREE d cas to

» Not necessarily free or cheap explore Sedona's rails.
ORSO e ocatons and

» Effective and efficient strategies for e
reaching the right audience with the OFBZY sesonssnurt.com
right message SE—

* Long term value, not just
momentary exposure

k:“' Q)h@n-w"’ ]




Cost-conscious means...

TARGETED
» What do you have to offer - Societal Personal
benefits? Benefits B Benefits

Convenience

Time Savings



Cost-conscious means...

TARGETED .
» \What do you have to offer — SENIOors
benefits? | St U d en tS -
o rFe?g \\;\g;ﬁrr)n are those benefits . commu t e re
families

reliability safety weekends

service-workers
people_with_disabilities




Cost-conscious means...

TARGETED e Wi |
» What do you have to offer — ! i .
a m @ L|

benefits?
FASTER MORE NEW BUS IMPROVED ACCESS

* For whom are those benefits
relevant?
TRIPS SERVICE STATIONS

 What do you need to say to
influence potential riders?

RAPIDRIDE




Cost-conscious means...

TARGETED

« What do you have to offer —
benefits?

e For whom are those benefits
relevant?

 What do you need to say to
influence potential riders?

 What communication channels will
reach the right audience with the
right message?

* How can you use your resources,
including staff time, cost-
consciously?

Benefit

Target
Market

Message

Medium




Branding is the most cost-conscious

n n n | | ~ | E\%.))%’;‘
way to build visibility J) "' sEDona
* Vehicles and bus stops are seen by il Trailhead Pickup
thousands of potential riders every (s - sun
day. SEDONA
SHUTTLE

Dry Creek
g 928-203-5152 Soldier Pass

SedonaShuttle.com

* They are an opportunity to
communicate using your capital
investments to create long-term
marketing value.

» Bold branding of buses and bus stops  ; i =
Is the most cost- effective way to T e e o T
build visibility among the overall 0 LS

population. s =3




Branding is the most cost-conscious
way to build visibility

« $10,000 for a bus wrap

 Seen by 5,000 people per day

* On road 5 days per week - 250 days/year
« Service life for cutaway — 5 years

* 6,250,000 exposures

« $.0016 per exposure

 And it is paid for with capital dollars!
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Know your promotional
options




n

UNPAID

Public
Speaking
Public
Relations

Social Media

Posters &
BINJEVR
PSAs

Blogs

DIY Videos
Events

e Newspaper
e Radio

e TV

e Cinema

e Transit

e Digital

e Direct Mail

PARTNERS

e Schools &
Colleges

e Social Services
e Senior Centers

e Employment
Programs

e Local
Businesses

e Neighboring
Transit
Agencies
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Unpaid




Media Relations

* Get to know your local reporters
* Follow their work and comment on it

 Make their job easier by providing timely,
well written news releases

Create a News Release Calendar

Sarr
e; 9p Wite,
" 2 wroa 2 d gy, "R W,
Home News Sports Obituaries Features Opinion Public Records Contests Weath an,,,% 0 sing atcN o8 o

New transit service begins Aug.7

By John Reitman W ‘ndmi:,m.

Bluegrass RIDE will begin in Danville on Aug. 7. Photo submitted

NEWS REPORT

Beginning Aug. 7, residents of Danville will have a new way to get around,
and it is free. Bluegrass RIDE will introduce fare-free public transit service
throughout the community.




Public Speaking

 Speak at targeted and community
events to:
 Raise awareness
 Promote Ridership
* Build Support




Public Speaking

 Speak at targeted and community * Potential Audiences:

events to:  Community gatherings
* Raise awareness  Government meetings
 Promote Ridership « Student orientations
* Build Support « Senior Centers & Events

« Social Service Agency constituents
» Social Service Staff (train-the-trainer)
« Service Organizations



Public Speaking
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* Handouts of Riders Guides or
targeted materials

* Trip Planning table
« Some presentations can be remote




Social Media

* Use social media channels to share | = 0° ...
news about your organization. o o e Sy et e

* Tag partner organizations, share their
news, and ask them to share yours.

 Grow your social media following. (B 'V.I[l

* Respond to users’ comments and TSRO - wwiwsecsideBeachvolieybalicom
guestions.

THU, AUG 12, 2021
39th Annual Seaside Beach Volleyball Tournament
7y Interested
Seaside CR
Sports - 367 people




Events

 Table, booth or bus at local
community events

« Attend marketing partners’
events

» Create and host your own
events (e.g. Stuff the Bus

j

Al
i

i
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Events

 Table, booth or bus at local
community events

« Attend marketing partners’
events

» Create and host your own
events (e.g. Stuff the Bus)

LOCAL LOVE

Sedona Shuttle’s Stuff-the-Bus

Sedona Shuttle recently partnered with Toys for Tots to host a “Stuff-the-Bus” at
Posse Grounds Pavilion. The goal was to fill a Sedona Shuttle bus with toys to be
given to Sedona families in need. And the goal was met! Every seat was piled high
with games, dolls, toy trucks, stuffed animals...everything needed to delight
Sedona’s children.

Thanks to all of you who contributed! Happy Holidays.






Traditional Media Advertising

» Newspaper
« Strong in small communities

 Print and Digital Options i
T gitat Up Is the medium a

. fSta]Eion may be willing to produce spot cost-efficient way to
or free

e Radio

reach your target

« Sponsor weather, news or sports audience?

« Excellent for Spanish language
marketing
* Cinema Ads

* |Inexpensive and geographically
targeted




Digital Advertising

e Banner ads on websites

» Targeted by geography, demographics and
on-line behavior

* Social Media ads

« Targeted by geography, demographics and
interests

+ Erocuotions ondered n Ouk Glen and farest
Pl 90 mudesdes 1 he e

; &,?-I
X 3

. Your FREE & EASY
ort
ﬁ-w\n Victor Valley Transit Authority P
o mucaics, % =4 Sponsored - &
missing Forest Falls '
residentin San
m:,:: ?% Set yourself free to go your own way! N

Track your bus in real-time at the new VVTA. org
and enjoy FREE WIFi while you ride.

ot
g0

R Ride the bus FREE for a week

vvia.orgf/freerides
Get your Victor Valley Transit | GeToFFER | CT
free rides...

-

&> Share L oM

T e,
60nwhls

) Like

() Comment




Direct Mall

* Geographically Targeted and Affordable SET
« Every Door Direct Mail YOURSELF
* Choose area on a map FREE '
« Highly visible (large, color flats)
» Useful for providing targeted route info TO GO YOUR
* Ability to offer free ride coupon OWN WAY
B

— Ride FREE for five days!

AR 909 See other side for details




Schedule
Info via
Google
Maps

PRSTD STD

FREEDOM IS JUST A SHORT .
PAID
TUCSON, AZ
WALK TO THE BUS STOP .
«»» ECRWSS
Victor Valley Transit can take you where you need to go in Barstow, Postal Customer
with connections to the Victor Valley and San Bernardino Valley.
Routes 1, 2, 3 and é
Hourly service Mon-Fri 6am to 8pm, Sat-Sun 8am to 5pm Emy
Route 15 ?"? Miain 5t
Four trips daily Mon-Sat t df Victorville & San B rdi -
our trips daily Mon-Sat te and from Victorville & San Bernardino — 1 Uh'wg g Routo 1
b el i
Agate Fd [ Higl?g::sl:nol‘;. L - ey Yo S 4'%\& '@'
" ead Start o otice fiospral Y Barstow
| TP o, | hoFha memly =
i ome a e
2 4 g;:!rtlfn";:% ot JE8] Depotm &0 Route 15 15) Barsiw Py b &
= — Route 6 et Walmart
- toffrom_ B Barstow )
w s ner 1 w%:ﬁdim Junior Him il .E
Par, = ‘% HIII.I‘IB 2 ey Pass Sch
o Y L= i
e ; Rinrack fid =
.‘Wﬁﬁ m Lenwood Q@; Farnnack Rd
w Elementary School 3 ‘%— E
A\ %eﬁn% 9
6 gmtw )
;’ Leriwond Rd Mﬁ#ﬂ Cgmgmw
! ® RIDE THIS WEEK FOR FREE!
_ VALID FOR 5 DAY-PASSES ON VICTOR VALLEY TRANSIT
S . VALID THROUGH JUNE 3, 2018.
Plan your trip :
Outlets atm |2 . . Present coupon to driver to get
Barstow n SECOHCIS Wlth your free day-pass each day you
Goog|e Maps v wish to ride.
= .
www.vvta.org Click the transit icon '

instead of the carl

760-948-3030

No Mailing List
Required

Route Map for
Local Area

Free Ride
Offer



Transit Advertising

Use your own resources =  (909)87s-s200 ™
www.mountaintransit.org
* Buses |
TAKE B = RIDE FREE
* Wraps u Y R
° Panels Free rides on locaj and off-the-mountain routes

* Window Clings
e Bus Shelters
e Car Cards




Transit Advertising

Use your own resources
 Buses

» Wraps

 Panels

* Window Clings
 Bus Shelters

e Car Cards

||||||||||||||||||||||||||I|I||||||I|||||||I|||||I-

| :
?[‘619 SET = -
L —— o AR
RE[ : 41"',”‘ L
ONJITHE WAY @1 Sy

= Stay In touéﬁ with m,, )
A\ | Free WiFi on VVTA buses

e e R L
) Iean Natural Gas —
s e -

' yur trlp now 7‘;_,“,,. 1 ==
with Google Maps 1 |




Transit Advertising

Use your own resources
WELCOME TO THE NEW

’BUSGS CALAVERAS
» Wraps _ connect
* Panels
* Window Clings connect To
* Bus Shelters COLUMBIA

e Car Cards COLLEGE
\* 8 TIMES

JANIDYAN §




Transit Advertising

Use your own resources
 Buses

» Wraps

 Panels

* Window Clings
 Bus Shelters

e Car Cards

Plan your trip
now with
Google Maps |,

Just click the
transit i

ansit icon
instead of the car!

TRANSIT




Transit Advertising

Use your own resources
 Buses
» Wraps
 Panels

* Window Clings * Make room for everyone. Keep extra
 Bus Shelters seats and the aisle clear.

[\YRide Happy! Be Safe. Be Respectful. Be Kind.

e Be kind. Offer seats to those less able
 Car Cards o ctond

To report bad conduct or harassment:
* Report incidents on the VVTA Watch app * In an emergency, call 911

« Call Dispatch: 760-943-3030




Partners

1,

=
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Colleges
Schools
Social Service Agencies

Senior Centers &
Residences

Employment Programs
Medical Providers
Residential Communities
Businesses
Destinations



Working with community partners

* Develop a list and update it regularly | WE connect You TO

- - - WS  COLUMBIA COLLEGE
» Communicate regularly with email updates | R K TOTHE!

\ e N
» Ask for opportunities to address their staff | =
and/or constituents =

* Ask how best to communicate with their
constituents

------
\ e ! iy

* Displays *
¢ COl |ate ral U L §: ':‘":‘g;ﬂg:“l. ;l:y b.t:..l'; Cala:m County and
[ SOCial M ed ia 5 » Cram, sleep or text on your way to class

* Plan your trip using Google Maps on your smartphone
* Ride any route, any time, free with your current Columbia

« Travel Training

* Follow-through with targeted messaging
and materials

CALAVERAS
209-754-4450
CcmeCt www.CalaverasConnect.org




Putting it all together

A Few Case Studies
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Know Your Audience

And use that knowledge to drive messaging




“Set Yourself Free” Campaign

* Pre-campaign Survey of riders on four
systems in San Bernardino County,
showed what transit users like about
transit:

« Not having to rely on others for rides
« Not having to own or pay for a car
« Not having to walk or bike

 The campaign creative was built on this
common motivation:

» Transit lets you “Set Yourself Free” from
the alternatives.

* Transit provides independence and
freedom to travel on one’s own terms

All Systems: Main "Like"

Not having to rely on others 23%
Cheaper than driving

Not having to own a car

Not having to walk/bike
Freedom to travel... I 5%

Time torelax/read/work [ 3%
Safe way to travel M 3%

Riding with other people 1l 3%
Avoid stress of traffic Il 2%

Good for the environment M 2%

Not having to find parking | 1%

0% 5% 10% 15% 20% 25%




Customized for each target audience

SET SET SET
YOURSELF YOURSELF YOURSELF
FREE FREE FREE |
THE
WORRYA

instead of the car! instead of the car!

ABOUT

YOUR

RIDE
VICTOR
VALLEY ==y
TRANSIT

www.mbtabus.com

www.vvta.org 760-366-2395
Plan your trip now o Rlde V|Ct°r va"ey Transrt Pl‘?}? éour tlripl\;;ow ( '
... nesoic M Bz Ml FREE with your VVC ID ... il T ol e




Partnership Marketing

Victor Valley Transit and Victor Valley College

Ride Victor Valley Transit

FREE with your VVC ID




College Partnership

Ride Victor Valley Transit
FREE with your VVC|

SET =y |
YOURSELF & U SET

FREE ( r YOURSELF

TO b ’
2 ¢ i FREE

YOUR

OWN WAY

YOURSELF
. FREE
\ ,'\“
TQ VICTOR
VALLEY
TRANSIT

www.vvta.org

owored by

Plan your trip now
@ with Google Maps
cta

Just click the transit icon €
instead of the car!

Ride Victor Valley Transit
FREE with your VVC ID
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Bluegrass RIDE

Launching a New System
Georgetown, Kentucky




BGCAP Transit

Blue Grass Community Action Program

' ( Transit

I

Safe and Reliable Public Transportation

Grass .
Blélgmmunlty i
(]




Service Plan

Georgetown
Frankfort

Lexington

MNicholasville

Danville

* Improved routes in three local
communities

* Regularly scheduled intercity service
* Fare Free

Better marketing of
better service _seul



Bluegrass RIDE  K-if3) 2

2l  800-456-6588
oot BluegrassRide.org

‘Bluegrass

Georgetown RID




User Friendly Passenger Information

Georgetown Monday-Ffriday Service

Bluegrass Route 2 Mon-Fri
Eastbound from Dewntown ta BCTC Westbound from BCTE ta Downtown
Bhaugues
Wackingas Waskigten o Tebwckogy s rumty (28
N A P T P & [ ke
nnstp) | rswpli | bmskp 33 berskp 3| bmraty. [ " berrey I st
2 e | e | e @ K] Qo ¢

LEL]
E g g ] E & T
. 15 7 T2 T3E 3 T4 748 T:52 ] aan
B (= T~ W EW T Y TR RE T TR R TR u e
4 B33 945

bt - BSR4 BED | 33E RN RN 406 2 335
axso g e 1 avdion B30 93| B 943 R4 RS | 1004 | IR 10:44
Fp ” VEHE W7 16 102E | 18 161 1048 | IR nas s
1140 na 1:m 113 1119 11:% 1134 137 1204
1145 e 11:54 1156 | 1204 1201 128 1232 1250
M O1E30 | 1332 1230 1343 148 1336 | b
WS W7 124 1as 134 W e 182 E)
00| @ e 3 208 26 B3 237 3
245 47 254 258 34 an E L) 322 ES
330 232 343 340 356
415 a7 424 428 434 441 40 452
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S4s | w7 554 ssa & 68| e32
=)
k\g ___.H.D Deviation Zone
[ ! e T
Bus Fores r= 1B 455658 a2 afad
— R 1
— b1 x
——— | ELT " o
— ek I
Burs St Survica may b delayed dus 1o
[ pa— T RIDE wil qaaraie o clear rad
122 Timepaints § ot et mrm i
T o ot oo 11 b s . Ehsgrambids.cm for upd
| Do et A —
L rrvwm Trai P Visit Blusgramfide.org o
T AT T et A et = -

Route 1 Moy

Southbound from Do
Wk B . Tebighs | e | R | ymghrs & B
Gut% | Masly S Hwboak PleSt Ciank
dnnatp) | buwsep | burstpd | bunshp | dursiep | bmsep 0 dun
0 B e | o | 6
[ v | v R = F |
TE T T I
390 8@ EM | 396 R
a4E | 847 BA9 | 331 BE3
930 9E@ | s | g3 @
WAE | 1047 | 1019 | 10| ien
(VT TP R UH R VP [
TS | 1147 | 1149 | 1T T8
1230
W

&0

Kz._..lw“"“
Encive Jumaary 18, 2023

“‘Bluegrass

RIDE

Home HowToRide Fares ContactUs

Fare-free public transit service has arrived in Georgetown. Coming soon to

more communities.

.Gtﬂwm 4 Gucrquiows ety Ooggiviown Frnddat G ocrgutown Franklort ‘
e - N A
bevlle

Lexington
Nicholassilia Nicholuswle J A Saie Nichol

Dunville Danwile Damille Danvile

Nicholrile

Dauile

How to Ride

Learn how to use Bluegrass RIDE to

Arriving Soon Plan Your Trip

Start

Learn about Bluegrass RIDE transit
services that will be added in 2023 -
local community routes and regional

. y Starting location
travel withing your community or

throughout the Bluegrass region.

connections. Learn more.

ankfort

irting in 2023

05/16/2023

Get Directions

Trip planning data is maintained using GTFS

Manager from



Introductory Advertising & Direct Mall
Your RIDE Has Arrived! And It’s FREE!

‘Bluegrass ‘Bluegrass Bluegrass RIDE now provides FREE
RI DE RI DE public transit throughout Georgetown.

T TF T

* Two new bus routes take |
you where you need to go. . -

e Buses run eve Monddg—‘Frlddy Service PRSTOSTD

U.S POSTAGE
PAID

Monday throu 6:30 AM to 6:30 PM — Buses every 45 minutes
® Brand-new, clir

controlled vehi o 2l ¢+ EGANSS
o) ‘ostal Customer
clean, comfort: f .

TUCSON, AZ
PERMIT NO, 3341

Beginning January 16, Bluegrass RIDE now provides And the RIDE Saturday Service Plan Your Trip
Bluegrass RIDE will provide FREE public transit so you can for 10:00 AM to 4:00 PM with Google
FREE public transit throughout Georgetown. high gas price ER R :::'::ter our start
throughout Georgetown. * Two new bus routes take you where you need to go. point and gestination

and click on the
transit icon ) for a
detailed trip plan.

* Buses run every 45 minutes, Monday— Saturday.

* Two new bus routes will take you where you - i
Y b * Brand-new, climate-controlled vehicles offer a clean,

need to go. comfortable ride. T::a?svf':ra ;:gp
* Buses will run every 45 minutes, Monday And the RIDE is free, so you can forget about high

through Saturday. gas prices.
* Brand-new, climate-controlled vehicles will

offer a clean, comfortable ride. Plan your trip with Google Maps. 5

’ Just enter your start point and ® LAES -

A_"d the RIDE is free, so you can forget about destination and click on the ) transit Vi % 2
high gas prices. icon for a detailed trip plan. = E

—— Oneway porton ofeuse

See our route maps w1 et Bus Stops
Indmhgs? Catch the bus or get cropped off at these kacation:
and schedules: See our route maps o get a

and schedules: 7
BluegrassRide.org BluegrassRide.~.g ol ‘Bluegrass
800-456-6588 800-45F 288 S RID
o i
&Yy oM nm eri s ikl g, z 800-456-6588

(Cal B00-456-6588 at least 24 hours ahead to schechile: pickup.
b 0] BluegrassRide.org



Social Media & Video

Cinema Advertising




Service Launch Event

BluegrassRide.org B800-456-6588




Ridership Results

Bluegrass Ride Georgetown

2500
2000
2 1500
i s
o
Q
°
1000
(T
o
F —
500 : & ‘ |
B
0 - - - - -
July Aug Sept Oct
mFY2022 679 740 459 443
WFY2023 644 701 613 599

mFY 2024 2255 2291 2120

JAN 16, 2024

v

+ . 3 N 1 e
4 i = ‘
i -] 14
k 2 =] }
B3 I [35) 7
! et [# =

Dec Jan Feb Mar Apr May

409 163 403 405 481 566
599 677 1247 1657 1707 1948

®mFY 2023 m®mFY 2024
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B-Line
Building a Family of Brands
Butte County, California




i1°®
B Line
« Butte Regional Transit

Local and Regional Service for:

Chico Oroville Paradise Gridley Biggs
Thermalito Magalia Palermo

August 2025

www.blinetransit.com




- [T'S ELECTRICI

BLineTransit.com 530-342-0221




~o-Line

‘B-line B-Line 2-Line

FLEX LINK PLUS

Microtransit Inter-County Paratransit




BLineTransit.com 530-342-0221




B-Line

Bus Schedule Book

Effective October 2025

Route Maps and Schedules
for Buses Serving:

Chico Biggs
Oroville Thermalito
Paradise Magalia
Gridley Palermo
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Questions?




Elea Carey
Transit Happy
elea@transithappy.com

Selena Barlow TRANSITegmarketing
Transit Marketing
selenabarlow@transitmarketing.com



mailto:elea@transithappy.com
mailto:selenabarlow@transitmarketing.com
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